3 November 2017

NEXT GEN ATP FINALS ATTRACT STRONG COMMERCIAL
SUPPORT AHEAD OF INAUGURAL EVENT
MILAN, ITALY – The inaugural Next Gen ATP Finals in Milan are set to launch on strong commercial
footing, with numerous well-renowned brands in the world of tennis endorsing the cutting-edge event, set to
take place at the Fiera Milano from 7-11 November.
The tournament will showcase the world’s best 21-and-Under players competing in an experimental format
that will feature numerous innovations and rule changes to the game. Commercial partners for the
tournament include:


PEUGEOT
As Official Car and Platinum Partner of the tournament, PEUGEOT will receive significant on-court
brand exposure at the event. The French car manufacturer will provide 20 vehicles as part of the
tournament’s official transportation service, including the New Peugeot 3008 SUV model.
PEUGEOT became the Official Car of the ATP World Tour at the beginning of 2016, a partnership
that delivers today a presence at more than 30 tournaments on the Tour.



EMIRATES
As Official Airline and Premier Partner of the ATP World Tour, Emirates in Milan will be present via
the iconic net branding, in line with more than 60 events on the Tour. The world-leading airline is
also the title sponsor of the season-long Emirates ATP Race to Milan, which determines which
players qualify to compete at the Next Gen ATP Finals
(http://www.atpworldtour.com/en/rankings/race-to-milan).



RADO
As Official Timekeeper and Gold Partner of the event, RADO-branded clocks will be featured onsite and around the main match court. Additionally, RADO will sponsor the Shot Clock, one of the
numerous innovations to be tested at this year’s tournament. A 25-second Shot Clock will feature
in between each point during matches, as well as being used for a 5-minute countdown from the
beginning of the walk-on to the start of each match. The clocks will also be used for changeovers
and Medical Time-Outs. The tournament in Milan marks the first time in history that a Shot Clock
will be used at an ATP tournament.



LOTTO
As a Silver Partner, Lotto will dress the tournament’s ball kids on court, as well as occupying a
booth in the tournament Fan Zone. The famous Italian brand, born in 1973, has a rich history in
tennis, currently sponsoring the likes of David Ferrer and Daniil Medvedev.
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HEAD
As an Official Partner and official Tennis Ball of the ATP World Tour since 1994, HEAD will supply
HEAD ATP balls for the tournament. The brand will also be present in the Fan Zone displaying a
wide range of Head products in their booth.



TECNIFIBRE
The Paris-based Official Stringer of the ATP World Tour will provide the stringing service of the
Tournament. Tecnifibre will perform the professional service to players in the Fan Zone, where a
wide range of Tecnifibre products will be displayed.

Angelo Binaghi, President of the Italian Tennis Federation, said: “Our tournament’s mission to experiment
with change has received strong commercial backing and provides a great foundation for the event in year
one. We are committed to looking to the future, with an innovative presentation of the sport, not just on
court but across all elements of the tournament. We look forward to an exciting inaugural event.”
The seven singles spots in the tournament will be taken by Andrey Rublev, Karen Khachanov, Denis
Shapovalov, Borna Coric, Jared Donaldson, Hyeon Chung and Daniil Medvedev. The final remaining 8th
spot will be awarded to the winner of an Italian qualifying event, consisting of the best 21-and-under Italian
players, which finishes on 5 November.
###
Contacts:
FIT: Angelo Mancuso (a.mancuso@federtennis.it)
ATP: Simon Higson (shigson@atpworldtour.com)
About the Next Gen ATP Finals
The 2017 Next Gen ATP Finals is the season-ending tournament for the world’s best players born in 1996
or later. The tournament features the best seven qualified players of the season (as determined by the
Emirates ATP Race to Milan on Monday 30 October, 2017), plus one wild card, battling for US$ 1.275
million in prize money over five days of competition. As well as providing a platform to promote the stars of
tomorrow, the tournament will also provide an opportunity to trial new rules and innovation in the sport. The
event, run in partnership with the Italian Tennis Federation and the Italian National Olympic Committee, is
set to take place in Milan through 2021. For more information, please visit www.NextGenATPFinals.com.
About the Italian Tennis Federation
The Italian Tennis Federation (FIT) was born on May 18th 1910 in Florence, with 26 clubs affiliated and
with the Marquise Pietro Antinori as President.
The actual president is Angelo Binaghi. The FIT, that counts now 350,000 members, has the aim to
regulate, develop and promote tennis in Italy. Such as all other recognised Italian sport Federations, the
FIT joins the CONI, the Italian National Olympic Comitee, and it works together with the ITF, the
International Tennis Federation.
About the ATP
The ATP is the governing body of the men's professional tennis circuits - the ATP World Tour, the ATP
Challenger Tour and the ATP Champions Tour. With 64 tournaments in 31 countries, the ATP World Tour
showcases the finest male athletes competing in the world’s most exciting venues. From Australia to

Page 3 of 3

Europe and the Americas to Asia, the stars of the 2017 ATP World Tour will battle for prestigious titles and
Emirates ATP Rankings points at ATP World Tour Masters 1000, 500 and 250 events, as well as Grand
Slams (non-ATP events). At the end of the season only the world’s top 8 qualified singles players and
doubles teams will qualify to compete for the last title of the season at the Nitto ATP Finals. Held at The O2
in London, the event will officially crown the 2017 ATP World Tour No. 1 presented by Emirates. For more
information, please visit www.ATPWorldTour.com.

